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HVAC Franchise

How our campaigns drove
sustainable growth

Challenges Solutions
The HVAC franchise needed v/ New Mover Gift Book
to generate consistent new ' Follow-Up Booklet

business for sustainable
growth, aiming to reach new
customers and ensure a
steady flow of leads.

v/ Strategic Distribution List

*

Results Key Metrics
The HVAC brand successfully
acquired 5-10 new customers 5'1 o

per month through the
partnership, achieving a
significant increase in ROl and
showing the effectiveness of
their print marketing and
distribution strategy.
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